SPORTS GAMING OPERATING STANDARDS
MARKETING AND ADVERTISING
EFFECTIVE DATE: JULY 1, 2022
LOTTERY.

OVERVIEW

A Lottery Sports Gaming Proprietor (LSGP) may engage in advertising, marketing, and promotions in
support of sports gaming subject to the rules and regulations of the Lottery. The Director may prohibit
the LSGP from engaging in certain advertising and promotions deemed inappropriate. The LSGP agrees
to be bound by the decision of the Director relating to advertising and promotions. The Director may
initiate advertising and promotional programs relating to lottery sports gaming and may provide
promotional materials to the LSGP.

REFERENCE DOCUMENTS

Ohio Administrative Code 3770:3-5-03 House Rules

Ohio Administrative Code 3770:3:7-03 Advertising

Ohio Revised Code 3770.23-25

North American Association of State and Provincial Lotteries (NASPL) Guidelines for Responsible
Gaming Advertising Guidelines, Approved March 2018 www.naspl.org

American Gaming Association Responsible Marketing Code for Sports Wagering, March 2023

ADVERTISING PROGRAMS

The LSGP advertising program shall be created with consideration of the NASPL Guidelines and the
American Gaming Association Responsible Marketing Code for Sports Wagering. Advertising
programs must not target children or any person under 21 years of age; contain political, religious, or
ideological content; contain material that disparages any person or group of people; contain material
that would be offensive to an ordinary reasonable person; contain controversial or inflammatory
messages; or imply that sports gaming is risk free; no LSGP logo, trademark, or branding shall be used
on toys, games or game equipment intended for persons under 21 years of age.

The LSGP shall present an annual advertising plan which shall describe at a high level the main
components of the advertising program. These components should include at a minimum, purchased
media including digital campaigns and estimated monthly spend.

The LSGP shall present Host recruitment brochures, training materials, and in venue advertising
materials (signage, merchandise, brochures) for approval in advance of release. The Lottery will provide
a written response including recommendations or formal approval within five (5) business days of
receiving materials. No materials shall be released without receiving formal approval from the Lottery.

The LSGP shall present digital materials (website / betslip app) for approval. The LSGP shall agree
that social media content will be presented in accordance with the standards as above. The Lottery
retains the right to monitor this content.
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If digital messaging or marketing occurs, patrons shall be given therein the ability to “opt out” or
“unsubscribe”. LSGP shall respect user privacy and ensure that legal privacy messaging, including
consent, are in use. LSGP shall inform users of their webite, social media, digital platforms, etc. of their
terms of use and/or privacy statements for any practice that involves sharing user information with third
parties.

Advertising and marketing materials must contain responsible gaming messaging as approved by the
Lottery. At a minimum, responsible gaming messaging must include:

e Problem Gambling messaging with referral to the Ohio help line: (800) 589-9966

e Educational messages (i.e., RG brochures), shall mention the ORG website:
https://org.ohio.gov and include all necessary language for RG. Additionally, information
about the Time Out Ohio program may be used on material as well. Please see
timeoutohio.com for more information.

Materials will be submitted for approval at least 30 days prior to distribution. The Lottery may authorize
campaigns within shorter time frames at its discretion. Violation of any portion of this standard may
constitute the recommendation by the Lottery to the OCCC for suspension, cancelation or revocation of
the Proprietor license to sell lottery sports gaming products.

HOST RECRUITMENT THROUGH AFFILIATE MARKETERS

LSGPs may contract with an affiliate marketer to assist with type C host recruitment. Third party
vendors must be identified to the Lottery in advance of formalizing an operational relationship. Affiliate
marketers are not required to be licensed by the Lottery, but proposed affiliate marketers must be
submitted to the Lottery for review including the following:

Company name and location

Principal owners / operators

Description of duties to be performed by the entity
Locations where services will be performed

LSGPs shall present all Host recruitment brochures, training materials, and in venue advertising
materials (signage, merchandise, brochures) created and/or utilized by an affiliate marketer for approval
in advance of release. The Lottery will provide a written response including recommendations or formal
approval within five (5) business days of receiving materials. No materials created by an affiliate
marketer shall be released without receiving formal approval from the Lottery.

The Lottery reserves the right to prohibit or require the termination of a contract agreement with an
affiliate marketer based on information disclosed or undesireable, prohibited, or inappropriate conduct
in the field.
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For clarification, all entities (LSGPs, Hosts, Affiliate Marketers, etc.) are required to adhere to the
guidelines outlined in the aforementioned Advertising Programs and below in the Customer Facing
Materials section of these Operating Standards.

The Lottery shall be added to the mailing list for all type C Host recruitment physical and electronic
mailing.

CUSTOMER FACING MATERIALS

The LSGP shall develop customer-facing materials subject to the approval of the Lottery. These
materials include the following:

e Acquisition materials for potential players / how to play items

e House Rules which describe the method for placing wagers, how wagers are calculated, and the
process for submitting complaints

Betslip, ticket, and receipt language including responsible gaming messaging

Prize payment paperwork

Website content including FAQ

Updates to KIOSK and APP screens

Responsible Gaming materials / referral information

Customer Service messaging developed for call center / email responses / chat functionality
Prohibited and Excluded player information

Materials will be submitted for approval at least 30 days prior to production and distribution. Updates
to components must be submitted in the same manner.

The submission shall include the following:

e Estimated costs

Media to be used (e.qg., social, radio, etc.

Story boards

Scripts and talking points for Influencers, radio, television, etc.
Ensure that RG message is clearly displayed throughout.

Please note: During initial program implementation, the timeline for submission of certain plans and
materials may be requested at a different cadence to ensure timely review and approval for the universal
start date.

Page 3 of 4 Revised April 2023



SPORTS GAMING OPERATING STANDARDS
IMIARKETING AND ADVERTISING

EFFECTIVE DATE: JULY 1, 2022
LOTTERY.

The Lottery shall be added to the mailing list for all type C Host recruitment and customer facing
physical and electronic mailing. All electronic mail should be sent to sportsgaming@Ilottery.ohio.gov
and physical mail addressed to 615 W. Superior Avenue, Cleveland, OH 44135. If telemarketing will
be used to communicate promotional efforts, include mention of that method in rules submissions.

CONTACT

For further information contact: sportsgaming@lottery.ohio.gov
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