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The Ohio Lottery – Metrics Request List 
July 16, 2015
METRICS GUIDE – The following metrics have been/will be requested for further partnership/ sponsorship evaluation. Provided metrics will be factored into the evaluation of each proposal. If a specific metric cannot be included, a standard benchmark for that tactic will be used in its place.
Media 

· TV

· Number of spots

· Gross ratings points
· Markets

· Station(s) run time

· Radio

· Number of spots

· Gross ratings points
· Markets

· Station(s) run time

· Digital Video 

· Impressions

· Run time

· Digital Radio

· Impressions 

· Run time

· Out-of-Home

· Boards

· Locations

· TAB rating or DEC

· Digital Banners

· Impressions

· Sites

· Size

· Page on site

· Print

· Publications

· Circulation

Event Attendance

· Stadium signage impressions

· TV exposure

Email/Newsletter

· Total list number
· Open rate

· Click-through rate
Social – Facebook, Twitter, Instagram, YouTube, Pinterest, Vine 
· Fans/followers

· Reach

· Engagement rate
· Comments

· Likes

· Shares

· Retweets

· Mentions

Website 

· Traffic

· Entries (for promotions)

· Page views

· Bounce rate

Mobile

· Traffic

· Bounce rate

· Number of downloads for apps
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