OLC Partnership Proposal
(Potential Partner Name)
Marcus Thomas LLC

Date Range – (Start Date-End Date)
Total Investment – (Partnership Activation Cost + Prize Cost)
Partnership Activation Cost – (Cost)
Prize Cost – (Cost)
SPONSORSHIP DESIGNATION

(Detail sponsorship designation of the Ohio Lottery; for example, would the Lottery be considered an official sponsor, a participating sponsor, an official partner, etc.)
PARTNER METRICS

1. Audience size

· (Number of customers, event attendees, etc.)
2. Affiliates 

· (List of affiliates)
· (Resulting exposure)
3. Audience demographics

· (Psychographics)
· (Lottery behaviors)
· (Receptivity to sponsors and partners)
· (Additional demographics, if available)
SPONSORSHIP RIGHTS: Use of Marks

Use of Marks – (Detail the extent of use of marks that the Ohio Lottery is being offered in accordance with this proposal; for example, does the Lottery have full use of marks or use of marks restricted to the MyLotto Rewards™ site, or are the Use of Marks not included, etc.?)
· (Additional details regarding use of marks)
· (Additional details of review requirements for marketing that incorporate the marks)
PARTNERSHIP ACTIVATION ELEMENTS: On-Site Activation*

*List all elements separately, numbered.

The expected attendance of this event (anticipated event) is (anticipated attendance).
1. (First on-site activation element) – (Description of first element)
· (Additional details of first element)
· (Specs of first element)
· (Party responsible for production cost, if applicable: Lottery or partner)
· (Date range)
· (Estimated or guaranteed impressions)
2. (Second on-site activation element) – (Description of second element)
· (Additional details of second element)
· (Specs of second element)
· (Party responsible for production cost, if applicable: Lottery or Partner)
· (Date range)
· (Estimated or guaranteed impressions)
3. (Third on-site activation element) – (Description of third element)
· (Additional details of third element)
· (Specs of third element)
· (Party responsible for production cost, if applicable: Lottery or partner)
· (Date range)
· (Estimated or guaranteed impressions)
PARTNERSHIP ACTIVATION ELEMENTS: Broadcast Media*
*List all elements separately, numbered.

1. (First broadcast element) – (Description of first element)
· (Additional details of first element)
· (Specs of first element including spot length)
· (Party responsible for production cost, if applicable: Lottery or partner)
· (Date range)
· (Rating points of broadcast program)
· (Number of spots)
PARTNERSHIP ACTIVATION ELEMENTS: Digital Activation*

*List all elements separately, numbered.

1. (First digital activation element: partner website) – (Description of first element)
· (Additional details of first element, including page where ad will appear)
· (Specs of first element)
· (Party responsible for production cost, if applicable: Lottery or partner)
· (Date range)
· (Estimated or guaranteed impressions)
2. (Second digital activation element: email distribution) – (Description of second element)
· (Additional details of second element)
· (Specs/size of item included in eNewsletter)
· (Size of distribution list; open rate; click-through rate)
3. (Third digital activation element: social) – (Description of third element)
· (Additional details of third element)
· (Social following size)
· (Party responsible for social creative)
· (Total number of posts included per platform: Twitter, Facebook, Instagram, etc.)
PARTNERSHIP ACTIVATION ELEMENTS: Miscellaneous*

*List all elements separately, numbered.

1. (First miscellaneous activation element ) – (Description of first element)
· (Additional details of first element)
· (Specs of first element)
· (Party responsible for production cost, if applicable: Lottery or partner)
· (Date range)
· (Estimated or guaranteed impressions)
PARTNERSHIP ACTIVATION ELEMENTS: Added-Value*

*List all elements separately, numbered.

1. (First added-value element ) – (Description of first element)
· (Additional details of first element, including page where ad will appear)

· (Specs of first element)

· (Party responsible for production cost, if applicable: Lottery or partner)

· (Date range)

· (Estimated or guaranteed impressions)

SPONSORSHIP BENEFITS – The Ohio Lottery reserves the right to make reasonable requests for tickets/parking to events. The Lottery shall use these tickets for purposes of monitoring advertising components, providing necessary promotional support permitted in this Exhibit A and sales agent incentive programs. Please see Sections S and W of the Agreement regarding the appropriate personnel for ticket and/or parking pass issuance and the Lottery Inquiry and Confirmation Compliance.

	Event Contact
(Representative, Title)
(Organization)
(Address)
(City, State, ZIP)
(Phone Number)
(Email Address)
	Lottery Sponsorship Contact

Allison Turner, Promotions Manager

Ohio Lottery

615 W. Superior Avenue

Cleveland, Ohio 44113

216-774-5737

Allison.Turner@lottery.ohio.gov
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